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"We educate students of business, enabling them to improve organizations and society, consistent with the Jesuit tradition."   – WCB Mission 
 
 
ECON 550-01 – MANAGERIAL ECONOMICS 
Fall 2015 
Prof. Eric S. Baumgardner Class Meeting:     Mon 6:00 – 8:30PM   Smith 347 Office Hours: Mon 5:30-6:00pm; Wed 5:30-6:00pm; or By Appointment Phone:  513-652-6551 (mobile) Email:  baumgardnere1@xavier.edu or baumgardner.es@pg.com  Req’d Materials: Baye & Prince “Managerial Economics & Business Strategy, 8e”.  McGraw Hill, 2014.  Lecture slides for each module (posted on Canvas)  
Course Description 
The overall objective of the course is to familiarize students with applying essential economic analysis concepts such as demand, 
pricing strategies, production, profit, and competition.   It attempts to bridge the gap between the pure economic theory that intrigues 
many economists and the day-to-day decisions that managers must face; hence, prepares managers to become efficient decision 
makers. 
 
Learning Objectives Our objective is to examine, using the tools of economics, a number of business practices and strategies including pricing, cost determination, compensation, market entry and exit, and output decisions.  More broadly the objective of the course is to both acquaint the student with and help the student learn to use economic analysis in his or her professional, business pursuits.  It is the hope of the instructor to convince you that economic analysis and economic tools can be of assistance to the manager and that this course will make you comfortable using these tools in practice. 
 
Grading Policy Your grade will be determined and weighted by a combination of problem sets, 2 exams, and executive issues sheets based on the Time Warner case provided in the text.  The breakdown is as follows:  Homework / Class Participation   15% 3 Executive Issue Sheets (Time Warner Case) 35% 2 Exams     25% each     Your final grade will be determined by a weighted average for the above items.  Letter grades are assigned as follows: A:   91 - 100%   A-:  90%  B+:  89% B:   88 - 81% B-:  80% C+:  79% C:   78 - 71% C-:  70% D+:  69% D:  69 - 60% F:   59 or below   
Problem Sets You will be asked to apply the quantitative techniques you have learned in class to four numerical exercises.  Some of the exercises will be computer-based and require you to use some analytical functions of Microsoft Excel.  These individually completed exercises as assigned in the calendar below (due the class meeting after assignment).    
 
Class Policies Xavier’s attendance policy as documented in the Student Handbook is enforced.  Your punctual attendance is both expected and required in order to be successful in this class.  Attendance will not be taken, but poor attendance and participation will reflect on your final grade.  There is no extra credit.  
Students are to be respectful of the time commitment and attention of the professor and co-students.   Full engagement is both expected and necessary for success.  Please, no unrelated reading, browsing, cell phones or texting.  Academic honesty is demanded, per the University’s Student Handbook. 
 
 
SCHEDULE OF EVENTS 
Date Topic Pre-Reading Assignment  
(Due for Next Class) 8/24  7:00-8:30pm 
Course Introduction Economics of Effective Management -Economic vs Acctg Profit -Incentives 
Module 1 Slides Problem Set #1 
8/31 Economics of Effective Management (con’t) - Market rivalry -Compounding/ Discounting -Marginal Analysis 
Baye Ch 1 Ch 1:  # 2,3,5,6,7,11,17,18,20 
Issue Sheet 1:  TWC Memo 5 
9/7 NO CLASS – Labor Day   9/14 Demand; Supply; Market Equilibrium   Baye Ch 2 Module 2 Slides  Ch 2: #1,2,8,12,15 9/21 Demand; Supply; Market Equilibrium  (con’t) “   “ Ch 2: #4,6,11,20 9/28 Consumer Behavior: Utility Maximization Baye Ch 4 Module 3 Slides  Ch 4:  1,2,3,5,9,11,13,17,22  10/5 Utility Maximization (con’t) Exam Review   10/12 EXAM #1   10/19 Demand Analysis -Elasticity Baye Ch 3 (pp 73-95) Module 4 Slides  Ch 3: 1-6; 11,13,14,16  10/26 Demand Estimation -Regression Analysis Baye Ch3  (pp 95-107) Module 5 slides  Ch 3:  7.10, 12, 15, 19, 20 Beef Price Elasticity Case 11/2 Demand Estimation (con’t) -Review of Regression Analysis  Production & Cost Analysis  
   Baye Ch 5 Module 6 slides  
Issue Sheet 2:  TWC Memo 1    Ch 5:  2, 6, 8, 10, 12, 13, 15,19, 23 
11/9 Nature of Industry Baye Ch 7 Module 7 slides  Ch 7: 1-4,9,17,21  11/16 Basic Price Setting in Perfect Competition & Monopolistic Markets Baye Ch 8 (pp 275-281, 292-306) Baye Ch 11 Module  8 Slides  
Ch 8:  7,10,14 Ch 11:  1a, 6 
11/23 Pricing Strategies – Multi Product Strategies Baye Ch 11 (con’t) Ch 11:  3,4, 6,7,12,13,15,16,23 
Issue Sheet #3: TWC Memo 14 11/30 Pricing Strategy – Advanced Strategies Baye Ch 13 Module 9 slides  Ch 13:   TBA  12/7 Exam Review   Study for Exam #2 12/14 EXAM #2 
 
  
 
